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the 2019 Faculty of Arts Festival |FESTA-10 Artwork

“Diagrams for Moving Muji from Yurakucho to Ginza”

Department of Design  Hiroki TANIGUCHI

Thisisawork for the popular store, Muji. The Yurakucho

store closed in December of 2018 and moved to Ginza where

it reopened in April of the following year. We created a visual
advertisement for this announcement on large-scale billboards
(6m high and 8m wide) and displayed it in two places within
the Yurakucho store. They were developed using media, such

as Train Channel and DM. The ad was Kenya Hara of Nippon
Design Center, Inc., who | have worked with on the redesign of
the Takeo Papershow (specifically, the envelopes for New Year,
celebrations, and mourning occasions) as well as the Nagano
Olympic programs. For illustration jobs, it is necessary to firmly
grasp the other party’s desires and steer the expression of the
work towards the resolution of that problem. The act of creation
involves producing interesting ideas for solving problems

while incorporating a sufficient quantity of oneself into the
work. During this process, it isimportant to show off your style
without neglecting to provide service to the client.

Born in 1957. Completed the Graduate Art Course at Tokyo University of the Arts in 1983. After
working in the advertising department at Nihonbashi Takashimaya (now ATA) and other similar
positions, established bise inc. in 1985, which continues to this day. Works actively in illustration
and graphic design that crosses genres but focuses on painting. Recent fascinating work
includes frescos for the main hall of the temple of the True Pure Land School (Jodo Shinshu).
Other activities include several presentations, such as events, group exhibitions, and solo shows

at galleries that deal with design and painting.
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